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Understand the use of design in business

Launch a new /
Strengthen new / brand
existing brand

Marketing tool

Used during the
. . development stage of
Aid sales of services L e
bringing new ‘things’ to

/ products S

Illustrate examples /
results of new products /
services

Common uses of design — promotional material

Salon interiors — retail stands,

Brand logos décor, window displays etc.

Product / equipment packaging

Information
leaflets

B e Business cards / Signage

appointment cards / price
lists

Newspapers / cocial
ocia

Media

Magazines

Influencing factors

Purpose of the

. Target Customer
design . Resources

audience requirements /

expectation

Legal

requirements /

legislation Timescales /

timelines



Develop technical skills required to create a hair and beauty image

Hairdressing

Products Equipment

Combs, brushes,
electrical

Mousse, lotion, serum, oil,
wayx, gel, sprays, protectors

Beauty — Make-up

Equipment

Products

Brushes, spatula,
palette

Skin care, make-up

Nails

Products Equipment

Enamel remover, base /
top coats, gems, glitter

Emery boards,
nail art tools

Plan, create and evaluate an image for business use
PLAN

Primary Research

T Questionnaire

Visits
Methods of documenting the planning stage

Moodboard - collection of ideas -
photographs, plans, sketches, diagrams,
accessories, etc.

DO

REVIEW
Self-evaluation

Evaluation === peer assessment

Styling Techniques

Blow-drying, Thermal
styling, Hair-up

Make-up Techniques

Contouring, Concealing

Nail Techniques

Nail polishing, Nail Art

Secondary Research

Books / Journals Internet

Story board / timeline

Presentation

Action plan

The production of your promotional material

== Teacher / professional review of performance



